What do people think about the MandE NEWS website?

A report by Rick Davies, editor of MandE NEWS, Thursday, 20 March 2003

1. Where does the data come from?

This report summarises the findings of two parallel surveys undertaken to answer this question.

1. An online survey accessible through the main menu on the home page of the MandE NEWS website. This made use of a free third party service provided by Bravenet.com. The respondents to this survey are referred to below as the online respondents.

2. An email survey of all those who have subscribed to the MandE NEWS Update email mailing list. The respondents to this survey are referred to below as the email respondents.

Details of both surveys:

· The Online survey started on the 8th August 2002 and is still running. The data analysed below goes up to 20th March 2003.

· During this period there were an estimated 15,571 visitors to the web site. Of these, 40 responded. This represents a 0.2% self-selected sample



· The Email survey was sent out on 31st December 2002, and the most recent response received was on 17th March 2003

· On 31st December there were 938 people on the mailing list. Of these 8% of their email addresses were found to be no longer functional for various reasons.  Of the 862 valid email addresses, 99 people responded. This represents a 11.5% self-selected sample

· The number of people who subscribe to the update email list each month (an average of 25) make up 1% of the visitors to the site each month. However, many of the other 99% of visitors are people who are already on the email update list (see below)

2. How are these two groups compare?

· The similarities

· They came from similar geographic locations: 56% of online respondents came from Europe and Northern America versus 59% of the email respondents. 

· This is lower than the 78% of all visitors to the website with known ISP origins (49% of all visitors)) but higher than the 45% of the whole Email Update list (See December 2002 progress report)  

· The gender balance was similar, with 55% of Email respondents being male and 60% of the Online respondents being male. 

· There is no other information on the gender of the visitors to the website

· Both groups of respondents had large and almost equal proportions of respondents in both the 30-40 and 40-50 age group. 

· There is no other information on the age distribution of the visitors to the website

· Differences

· 42% of online respondents are first time visitors, whereas 97% of the email respondents had visited twice or more in the last year (see below). The modal frequency of their visits was "monthly"

· 43% of online respondents worked for NGOs and 18% were consultants (the two largest groups), whereas the reverse was the case with email respondents, where 40% were consultants and 31% were working with NGOs.

· The online respondents were slightly younger, with 23% being below 30 years, versus 8% of email respondents

3. How did people first find the website?

· "A friend told me about it" was the most common means cited by email respondents (40%). 

· Links from other sites were marginally more important than search engine findings (28% versus 25%). This fits with data from Extreme Tracking statistics which show other websites account for 54% of referred visits versus 46% via search engines. 

· The online respondents answered a different question: "How did you come to this website today".  The biggest proportion (38%) had bookmarked the site and came back on their own initiative. The next biggest group (23%) came back as a result of an email update notice, or third party website update notification service E.g. ChangeDetection.com. The third biggest group came via a search engine inquiry (18%).

Comment: I was surprise how important referrals from friends were. It would be good to encourage this source of referrals, but how to do so is the question.

4. How often do people revisit the website?

· 48% of the email respondents revisited monthly, 35% at least every six months, and 11% weekly.

· Online respondents were not asked this question

Comments: People are revisiting the site more often than I am sending out Update notices 

5. Did they find what they wanted?

· 50% of email respondents said yes, 7% said no and 43% said "I was not looking for anything in particular".

· 45% of online respondents said yes, 10% said no, 28% said "Not yet, but I will keep looking" and 18% said " I was not looking for anything in particular"

Comments: Dissatisfaction levels are very low, which is good. But further inquiries could be made about why people did not find what they wanted.

6. Which parts of the website did they find most useful?

· This question was only posed to the email respondents. (In some cases they selected more than one option)

· 65% said the homepage 
· 42% said the other pages on the MandE NEWS website (specialist M&E websites, Evaluation centres, M&E units within aid agencies, Evaluation societies and networks)
· 32% said the Open Forum
· 15% said the Archives
Comment: I was surprised how popular the other web pages were. I think more attention will need to be given to improving their contents and structure. They have tended to be neglected in the past. 

7. Have they tried to make contact with the authors of the contributed items?

· 58% of email respondents said no, 32% said yes, and it was successful, 8% said yes and it was not successful.
· 56% of the online respondents said no, 41% said yes, and it was successful, and 3% said yes and it was not successful 
Comments: A lot of agreement here. Surprisingly low levels of failed inquiries, given that email address can become dated very quickly

8. Have they ever thought of contributing items to the website themselves?

· 45% of email respondents said no, 32% said yes, and 

· 23% said they did not know they could, or know how to.

· 43% of online respondents said no, 28% said yes, and 

· 30% said they did not know they could, or know how to.

Comment: The option of visitors contributing to the website needs to be visibly publicised on the home page. This was the case in the past was then neglected.

9.  Have they told other people about the website?

· 75% of email respondents said yes (39% many times, 36% once or twice)

· 13% no, but will in the future, 11% no.

· 62% of online respondents said yes (31% many times, 31% once or twice)

· 26% no, but will in the future, 13% no.

Comment:  Not much difference in levels of dissatisfaction between the two groups (i.e. "no" answers") is good

10. How often will they be coming in the future?

· 55% of email respondents said they would be making the same level of use in the future.

· 35% said they would be making more use of the website in the future

· 2% said they would be making less us of the website in the future

· Online respondents were not asked this question

11. Were they interested in the survey results?

· 66% of the email respondents said they wanted to know about  the survey results

· 80% of the online respondents gave advice on how the online survey could be improved (by choosing from 6 options) 

· 44% of these said ask which parts of the site people find the most useful

· 19% said ask how often the site should be updates

12. How accessible is the survey data?

The online survey data is accessible to all at the end of the online survey form, at 

http://pub27.bravenet.com/vote/stats.php?usernum=2241665034 

The email survey data is now available (in anonymised form at www.mande.co.uk/docs/emailsurveydata.xls
Along with a copy of this report  at 

www.mande.co.uk/docs/emailsurveyreport.doc 

This information will be emailed to all the respondents to the email survey
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